3.4 Visitor survey results
Annex 3.4 contains the visitor survey results of eight of the lakes. For these lakes a
considerable number of responses was obtained. The lakes that are included in this Annex
are Chiemsee, Lake Balaton, Lake Constance, Lake Peipsi, Lake Trasimeno, Lake Võrstjärv,
Milicz Ponds and Tablas de Daimiel.

Chiemsee
This section provides an overview of the visitor survey results for Chiemsee. A total of 107
visitors filled out the survey. Not all of them responded to each item; therefore, the number of
responses is also given per item.

Trip purpose (n= 105)
Most visitors at Chiemsee were on a
holiday trip. About nine percent was
on a day excursion, while three
percent said to be in the lake area for
sport purposes. Visiting friends and
family or business visits accounted
both for one percent of the purpose of
visits.

Main mode of transport (n=104)
Most of the visitors traveled by their
own car. About 22 percent of the
respondents said to have traveled
to Chiemsee by train or other type
of public transport. Other types of
transport were used less often.

Source of awareness
Just over half of the visitors said to have been at the lake area before and thus knew about
the lake from previous visits. In addiion, the lake was recommended to 26 percent of the
visitors by friends, while just over 20 percent of the respondents used the internet as main
information source about Chiemsee. Note: the total percentage is >100% (multiple response
question).

Group composition (n=107)
Most visitors of Chiemsee traveled together with their family (44%). Additionally, 37 percent
of the visitors traveled just
with their partner, while
another seven percent of
the respondents traveled
with family and friends. Six
percent

of

the

visitors

traveled with friends and
four

percent

of

the

respondents said to be travelling alone.

Transport around the lake (n=228)
Most visitors traveled around in the lake area by car. Walking (50%) and cycling (56%) were
also popular ways to get around Chiemsee. About 31 percent of the respondents said to
have used a ship/ferry to travel around in the lake area (note: the percentage is >100%
because this is a multiple response item.

Quality of transport at destination (n=100)
n

%

The

Excellent

21

21

positively regarding the quality of local

Good

59

59

transport;

Fair

7

7

Poor

4

4

No opinion

9

9

100

100

Rating

Total

Chiemsee

visitors

responded

80 percent of the visitors

qualified to transport as good or excellent.

Reasons for low rating transport at destination
When asked for the reason for their low rating of the quality of transport around the lake,
answers were diverse. Most often mentioned was the insufficient or bad transport connection
(36%). Note that this is a multiple response item and that percentages add up to over 100
percent.

Reason for low rating of public

%

transport
insufficient transport modes on offer

27,3%

insufficient information public transport

27,3%

insufficient/bad connections

36,4%

bad road conditions around the lake

9,1%

bad signposting around lake

9,1%

unfriendly transport staff

9,1%

bad value for money

9,1%

insufficient access for the disabled

9,1%

insufficient parking

18,2%

other

9,1%

Total

163,6%

Accommodation
About 25 percent of the visitors stayed in an apartment, holiday home or country house.
Another 25 percent of the visitors said to be sleeping in a hotel, motel or guesthouse. Almost
nineteen percent of the respondents was staying at a farm or another agrotourism related
type of accommodation.

When asked to rate the importance of a number of factors that might have influenced their
choice of accommodation, price was important for over half of the visitors, while for eleven
percent it was even very important. For 36 percent of the visitors impression from previous
visits appeared to be a very important factor. Also, recommendations from others were
important for 43 percent of the respondents. Ecolabels or green certificates appeared to be
less important when choosing accommodation around Chiemsee.

Visitors of Chiemsee in total noted 344 types of environmentally-friendly protection. Almost
four out of five of the visitors noticed the recycling and separated waste collection measures.
Also, more than 75 percent claimed to have seen towel washing policies. Other frequently
noticed measures were water saving devices and energy-saving light bulbs.

Activities and routes
Respondents were asked to rate the access (n=98), quality (n=97) and signposting (n=96) of
walking and cycling routes around the lake area. Almost 69 percent stated that route access
was good, while almost 24 percent of the visitors said the route access was excellent.
Similarly, about 64 percent of the respondents said route quality as good and 26 percent of
the respondents perceived route quality as excellent. Signposting of the walking and cycling
routes around Chiemsee were perceived as good by 70 percent of the visitors and as
excellent by seventeen percent of the visitors.

The following graph shows the most frequent activities of the visitors. Almost 83 percent of
the visitors has been visiting a beach along Chiemsee. Also walking appeared to be a
popular activity. Next, swimming, lake cruises and cycling tours were activities done by a
large part of the sample.

Daily spending
Respondents were asked to provide their expenditures on a number of items. On average,
visitors spent €153,44 per day when visiting Chiemsee. Note that the total expenditure was
asked separately and this does not match with the sum of the expenditure of all of the
categories. Also, some respondents only filled in total expenditure and not expenditure per
category.

Visitor satisfaction
Respondents were asked to rate a number of aspects pertaining to destination’s quality,
environment and culture. The first table provides the results for the environmental aspects.
About 97 percent of the visitors found the landscape around Chiemsee to be interesting. In
addition, 94 percent agreed that the state of the natural environment was good. About two
percent was bothered by garbage, while for noise this was the case for 12 percent of the
respondents. The water quality of the lake was perceived as good by 90 percent of the
respondents.

The visitors agreed on most of the statements concerning the quality aspects. Approximately
94 percent of the visitors said to have had an enjoyable experience while visiting Chiemsee.
Also, most visitors (96%) felt safe and secure during their stay. About 95 percent of the

respondents said to be planning to visit Chiemsee again in the future, while 96 percent of
them would recommend Chiemsee to friends as a holiday destination.

The assessment of visitor satisfaction pertaining to cultural aspects included statements
about the quality of cultural sites around the lake area. Most visitors found the quality of the
food to be good (91%). Likewise, 92 percent said to have enjoyed the local cuisine. About 72
percent of the respondents found the cultural sites they visited around Chiemsee to be well
maintained. Next, 74 percent had a good experience integrating in the local culture.

Visitor profile
The sample (n=107) consisted of 46 males and 51 females. Ten respondents did not provide
gender details. About 24 percent of the visitors that provided information about their incomce
(n=21) had an income between €20.000 and €29.999. The same percentage of respondents
however had an income higher than €75.000. Most of the respondents (34%) were between
41 and 50 years old.

Lake management data
For each lake data was gathered by the lake management. For Chiemsee the following data
were provided (some of the data were processed to the required formats for the SIA. In total
25 of the 47 items have been found (53,2%).
Item

Value

Unit

Official name of the area

Lake Chiemsee Region

-

Name of the legal entities that encompass the

The Lake Chiemsee Region

-

area

consists of 10 municipalitys:
Bernau, Breitbrunn, Chiemsee,
Chieming, Grabenstätt,
Gstadt/Gollenshausen, Prien am
Chiemsee, Rimsting, SeeonSeebruck, Übersee

Total population within the legal entities
Organisation responsible for these data

42388
Landratsamt Traunstein, untere

No.
-

Naturschutzbehörde,
Country

Germany, Bavaria

-

Total employment (nr of jobs)

14021

No.

Total employment (full time equivalents)

12184

fte

Total GDP

€1.280.117.600

Total population growth within the legal

0,60%

€
%/yr

entities
Total employment growth (nr of jobs)

#N/B

Total employment growth (full time

%/yr
0,90%

%/yr

3,28%

%/yr

equivalents)
Total GDP growth
No. of bird species

324

No.

No. of fish species

42

No.

1173

No.

550

No.

No. of plant species
No. of red list species
Organic agricultural land/Total agricultural land

#N/B

%

Noise levels

#N/B

hectares

Water consumption

151

l/inhabitant

Recycling

#N/B

%

Tourism waste production ratio

#N/B

ratio

Renewable energy use

#N/B

%

Energy saving

#N/B

Annual tourist guest-nights domestic
Annual tourist guest-nights international

%
1412929

No./yr

98905

No./yr

Growth of number of visitors

#N/B

%/yr

Infrastructure

#N/B

No.

Growth of number of beds

#N/B

%/yr

Labeled accommodation enterprises

#N/B

No.

Labeled accommodation capacity

#N/B

No. beds

Tourist flow seasonality

#N/B

-

Distance to the nearest local bus stop

0,5

km

Distance to the nearest intercity railway station

1,8

km

Distance to the nearest international ralway

66

km

Distance to the nearest Higway entry

6,7

km

Distance to the nearest international airport

66

km

station

Total volume of car transport

#N/B

pkm

Total volume of freight road transport

#N/B

tkm

Growth of car transport

#N/B

pkm

Growth of freight road transport

#N/B

tkm

Annual tourist revenues

€231.982.528

Tourism's contribution to GDP

18,1%

€/yr
% share

Tourism sector employment (nr of jobs)

#N/B

No.

Tourism sector employment (full time

#N/B

fte

Employment seasonality

#N/B

%

Recreation space

#N/B

hectares

Accessibility for less abled visitors

#N/B

%

equivalents)

GIS data
Administrative region: Bernau am Chiemsee, Breitbrunn am Chiemsee, Chiemsee,
Chieming, Grabenstatt, Gstadt am Chiemsee, Prien am Chiemsee, Rimsting, SeeonSeebruck, Ubersee (municipalities)
Land cover

Land cover 2000
Land cover

Land cover 2006
Size (ha)

Size (ha)

Change

2000

2006

(ha)

Urban

1194

1239

45

Arable land

1270

1270

0

11210

11175

-35

Heterogeneous agricultural areas

2590

2570

-20

Forests and semi-natural areas

6969

6959

-5

916

936

20

Water

7795

7795

0

Other

135

135

0

Pastures

Wetlands

The figures and table above provide an overview of land cover around Chiemsee. Most land
around the lake consists of pastures, water, forests and semi-natural areas. Little changes in
land types have occurred between 2000 and 2006.

Protected areas (Natura 2000)
Total protected areas: 11285 ha
Biodiversity (Art 17 Habitats Distribution, Art 17 Species Distribution)
Average number of habitats: 36
Average number of species: 65
Air quality
Type (µg/m³)
PM10 36th - maximum daily average
Ozone concentration - combined rural and urban

2004 (µg/m³)

2005 (µg/m³)

Change (µg/m³)

32.00

40.21

8.21

2975.00

3500.40

525.40

36.28

24.11

-12.17

highest daily concentration
NOx concentration

Specification Natura-2000 areas:
•
•
•
•

Chiemsee - 8130,48 ha
Moorgebiet von Eggstadt-Hemhof bis Seeon - 1129,72 ha
Moorgebiet sudlich des Chiemsees - 1972,05 ha
Hangquelmoor Ewige Sau - 52,91 ha

SIA overview
The figure below depicts the SIA outcomes. Chiemsee performs relatively well on all
sustainability factors. Especially on the tourist attraction, tourism climate change pressure
and overall biodiversity factors, Chiemsee scores high. However, lower scores are found for
economic growth, jobs per capita and the Tourism Opportunity Index.












Lake Balaton
This section provides an overview for the visitor survey results of Lake Balaton. A total of 309
visitors filled out the survey. Not all of them responded to each item; therefore, the number of
responses is also given per item.

Trip purpose (n= 305)
Most visitors were at Lake
Balaton for a holiday trip. Eight
percent

said

friends

or

to

be

relatives,

visiting
while

another eight percent of the
visitors claimed to be visiting
the lake as a day excursion.

Main mode of transport (n=308)
Most of the visitors travelled to the
lake using their own car. Over 20
percent travelled to the lake by train
or other public transport. Other types
of

transport

frequently.

were

used

less

Source of awareness
More than 58 percent of the visitors has been at Lake Balaton before and knows about the
lake from their previous visits. Almost 32 percent knows the lake by recommendations, while
23 percent says the internet was the main source of information about the lake. Note: the
total percentage >100% (multiple response item).

Group composition (n= 309)
Visitors of Lake Balaton traveled to the lake in a diverse group composition. About 40
percent did so together with other family members, while 24 percent visited the lake with
friends. Additionally, 17 percent of the
respondents said to be visiting with
his or her partner. Ten percent visited
with family and friends, seven percent
traveled alone, while another two
percent said to be visiting in another
type of group than any of the ones
mentioned above.

Transport around the lake (n=565)
Several modes of transport were used to travel around the lake area. Most often used modes
of transport were walking (mentioned by 57%) and car (56%). Bikes were used by 20 percent
of the visitors, while a ship/ferry was used by almost 30 percent. Note: the total percentage
>100% (multiple response item).

Quality of transport at destination (n=302)
n

%

About 88 percent of the Lake Balaton

78

25.8

visitors said they find the quality of local

185

61.3

transport to be good or excellent.

Fair

23

7.6

Poor

4

1.3

12

4.0

302

100.0

Rating
Excellent
Good

No opinion
Total

Reasons for low rating transport at destination
When asked for their reason for low rating of

the quality of transport around the lake,

answers were diverse. Most often mentioned was the insufficient parking possibilities (24 %).
Note that this is a multiple response item and that percentages add up to over 100 percent.

Reason for low rating
insufficient transport modes on offer
insufficient information public transport
insufficient/bad connections

%
8.0
20.0
8.0

bad road conditions around the lake

12.0

bad signposting around lake

20.0

bad value for money

16.0

insufficient access for the disabled

8.0

insufficient parking

24.0

other

20.0

Total

136.0

Accommodation (n=298)
About 30 percent of the visitors said to be staying in a private home or with friends/relatives,
while in the lake area. Almost the same number of respondents stayed in an
apartment/holiday home/country house. Next, 21 percent of the visitors booked their
accommodation at a hotel/motel or guesthouse. None of the visitors appeared to be staying
in a caravan or campervan. Tents however were used by five percent of the respondents.

When asked to rate the importance of a number of factors that might have influenced their
choice of accommodation, price appeared to be an important factor. An ecolabel or green
certificate was not so much an influencing factor. On the other hand, 40 percent of the

visitors of Lake Balaton found recommendations of others to be important for making
accommodation choices. For repeat visitors, earlier impressions were another important
factor to choose a certain type of accommodation.

Around Lake Balaton 602 times a type of environmentally-friendly protection was noticed by
the visitors. Most often noticed was recycling/separate waste collection (74%), followed by
water saving devices (52%) and energy light saving bulbs (46%). Least mentioned were free
public transport, traffic limitations around accommodation and solar panels/wind turbines.

Activities and routes
Respondents were asked to rate the access (n=300), quality (n=301) and signposting
(n=299) of walking and cycling routes around the lake area. Over 70 percent of the visitors
stated that route access of trails around the lake was good. Almost then percent perceived
route access as excellent, while the same percentage rated route access as fair. Quality of
the walking/cycling routes around the lake was rated as good by over half of the visitors. One
out of four visitors found quality of routes to be fair. The signposting of walking/cycling routes
around Lake Balaton was perceived to be good by over 60 percent of the visitors, while 20
percent rated the signposting as fair.

The following graph shows the most frequent activities of the visitors. Almost 83 percent of
the visitors has been visiting a beach along Lake Balaton. Also, walking in nature was
popular; 73 percent of the respondents said to have done so in the lake area. Other popular
activities were swimming (57%), eating out (45%) and shopping (43%). Note: the total
percentage >100% (multiple response item).

Daily spending
Respondents were asked to provide their expenditures on a number of items. On average,
visitors spent €58,66 per day when visiting Lake Balaton. Note that total expenditure was
asked separately and this does not match with the sum of expenditure of all categories.
Additionally, some respondents only filled in the total expenditure and not their expenditure
per category.

Visitor satisfaction
Respondents were asked to rate a number of aspects pertaining to destination quality,
environment and culture. The first table provides the results for environmental aspects.
Approximately 91 percent of the respondents found the landscape around the lake area to be
interesting. Also, 79 percent perceived the state of the environment to be good. Thirteen
percent said to be bothered by garbage, while for 71 percent, this was not the case.
Likewise, eight percent said to be bothered by noise, whereas 73 percent was not.
Furthermore, 80 percent of the visitors of Lake Balaton perceived the water quality of the
lake to be good.

Respondents agreed with most the statements concerning the quality aspects of the
destination. Approximately 93 percent of the visitors said to have enjoyed their overall
experience at the lake. However, 17 percent of the visitors around Lake Balaton said that
information about natural areas, local culture and cultural heritage was not sufficient. About
96 percent would recommend Lake Balaton as a place to visit.

The assessment of visitor satisfaction pertaining to cultural aspects included statements
about quality of cultural sites around the lake area. The quality of the food was perceived as
good by 80 percent of the respondents. Also, 76 percent had enjoyed local cuisine in the
Lake Balaton area. In response to statements about cultural sites, 51 percent found those
sites to be accessible, while 45 percent found them to be well maintained. Note that for these
questions, two out of five respondents found these statements to be not applicable to their
visit.

Visitor profile
The sample (n=309) consisted of 159 male and 141 female respondents. Nine respondents
did not report their gender. The household income was €9.999 or lower for 46,2 percent of
the respondents. For 33,8 percent of the visitors that filled out the survey income was
between €10.000 and €19.999. Lower percentages were found for higher incomes. Average
age of the sample was 36 years. Most respondents were between 21 and 30 years old
(28,9%). About 27 percent was between 31 and 40 years old.

Lake management data
At each lake, data were gathered by the lake management. For Lake Balaton the data listed
below were provided (some of the data were processed to meet the required formats for the
SIA). In total, 23 of the 47 items have been obtained (48,9%).
Item

Value

Unit

Official name of the area

Lake Balaton Resort Area

-

Name of the legal entities that encompass

list of municipalities in attached file (179

-

the area

municipalities belong to the resort)

Total population within the legal entities

274786

Organisation responsible for these data

Lake

No.
Balaton

Development

Coordination

-

Agency,
Country

Hungary

-

Total employment (nr of jobs)

127260

No.

Total employment (full time equivalents)

123569

fte

Total GDP

€1.327.216.380

€

Total population growth within the legal

5,50%

%/yr

9,00%

%/yr

#N/B

%/yr

Total GDP growth

#N/B

%/yr

No. of bird species

#N/B

No.

No. of fish species

#N/B

No.

No. of plant species

#N/B

No.

No. of red list species

224

No.

Organic agricultural land/Total agricultural

#N/B

%

Noise levels

#N/B

hectares

Water consumption

136

l/inhabitant

Recycling

#N/B

%

Tourism waste production ratio

#N/B

ratio

Renewable energy use

#N/B

%

Energy saving

#N/B

%

Annual tourist guest-nights domestic

2231415

No./yr

Annual tourist guest-nights international

14671980

No./yr

Growth of number of visitors

-8,20%

%/yr

Infrastructure

74087700

No.

entities
Total employment growth (nr of jobs)
Total

employment

growth

(full

time

equivalents)

land

Growth of number of beds

-4,21%

%/yr

Labeled accommodation enterprises

#N/B

No.

Labeled accommodation capacity

#N/B

No. beds

Tourist flow seasonality

#N/B

-

Distance to the nearest local bus stop

0,5

km

Distance to the nearest intercity railway

3

km

30

km

Distance to the nearest Highway entry

3

km

Distance to the nearest international airport

140

km

Total volume of car transport

#N/B

pkm

Total volume of freight road transport

#N/B

tkm

Growth of car transport

#N/B

pkm

Growth of freight road transport

#N/B

tkm

Annual tourist revenues

€991.555.404

€/yr

Tourism's contribution to GDP

74,7%

% share

Tourism sector employment (nr of jobs)

#N/B

No.

#N/B

fte

Employment seasonality

#N/B

%

Recreation space

#N/B

hectares

Accessibility for less abled visitors

#N/B

%

station
Distance to the nearest international railway
station

Tourism

sector

employment

(full

time

equivalents)

GIS data
Administrative region: Somogy, Veszprem, Zala (counties)
Land cover

Land cover 2000
Land cover
Urban

Land cover 2006
Size (ha)

Size (ha)

Change

2000

2006

(ha)

50142

52237

2095

6754

7595

841

563403

570211

6808

Permanent crops

31850

31911

61

Pastures

99789

94354

-5435

Heterogeneous agricultural areas

81944

72268

-9676

494649

502550

7901

Wetlands

23621

19232

-4389

Water

67738

68093

352

Other

10760

12202

841

Industrial and commercial
Arable land

Forests and semi-natural areas

The figures and table above provide an overview of the land cover around Lake Balaton.
Most land around the lake is arable land, followed by forests and semi-natural areas.
Changes in land use between 2000 and 2006 were found for most of the land cover

categories, with growing sizes for all types, except pastures, heterogeneous agricultural
areas and wetlands.
Protected areas (Natura 2000)
Total protected areas: 350000 ha (approximately)
Biodiversity (Art 17 Habitats Distribution, Art 17 Species Distribution)
Average number of habitats: 18 (based on sample)
Average number of species: 40 (based on sample)
Air quality
Type (µg/m³)

2004 (µg/m³)

PM10 36th

2005 (µg/m³)

Change (µg/m³)

- maximum daily

48.13

62.62

14.49

Ozone concentration - combined

5647.00

6235.10

588.10

5.33

3.89

1.44

average
rural

and

urban

highest

daily

concentration
NOx concentration

SIA overview
The figure below depicts the results of the SIA outcomes. Lake Balaton performs relatively
strong on social and ecological aspects of sustainability. Economy however falls somewhat
behind, mainly due to low GDP per capita and tourism visitors growth, but also due to
relatively small number of jobs per capita.

Lake Constance
This section provides an overview of the visitor survey results for Lake Constance. A total of
342 visitors filled out the survey. Not all of them responded to each item; therefore, the
number of responses is also given per item.

Trip purpose (n=338)
Most

visitors

were

at

Lake

Constance for a holiday purpose.
Additionally, ten percent of visitors
said they were visiting friends or
family.

Six

percent

of

visitors

travelled to the area for a day
excursion, while five percent of
visitors planned to participate in
sports

activities.

Finally,

three

percent of visitors were on a
business trip, and another three
percent of visitors said they were
visiting Lake Constance for other purposes than above.
Main mode of transport (n=336)
Most of the visitors travelled to the
lake using their own car. Over ten
percent of visitors brought a caravan
or travelled with a campervan. A
train or other public transport was
used by almost ten percent of the
lake visitors. Seven percent of the
respondents travelled to the lake
area by tour bus. The final three
percent
divided

of

visitors
among

was

equally

respondents

travelling by rental car, bicycle or
other transportation.

Source of awareness
Almost 44 percent of the visitors said they were aware of the lake area because he or she
had been to Lake Constance before. In addition, the lake had been recommended to about
one out of five visitors by friends. For thirteen percent of the visitors, the Internet was used as
a source of information about Lake Constance. Note: the total percentage is > 100%
(multiple response question).

Group composition (n=342)
Almost half of the respondents visited Lake Constance together with their family. Another 25
percent of the respondents said they were travelling with their partner, while sixteen percent
of the respondents spent
their

holiday

at

Lake

Constance alone. Another
nine

percent

respondents

of

the

travelled

together with friends, and
three

percent

respondents

of

the

visited

the

lake area with family and
friends together.

Transport around the lake (n=798)
The respondents were also asked to indicate the types of transport that they used for
travelling around the lake area. Over 25 percent of respondents walked around the area.
Other popular ways to travel around Lake Constance were by car and by train (note: the
percentage is >100% because this is a multiple response item).

Quality of transport at destination (n=319)
n

%

The visitors of Lake Constance responded positively

92

28,8

regarding the quality of the transport options around the

169

53,0

lake; over 80 percent of visitors qualified the transport as

Fair

37

11,6

good or excellent. Only three percent of visitors

Poor

8

2,5

13

4,1

319

100,0

Rating
Excellent
Good

No opinion
Total

perceived the transport quality around the lake as poor.

Reasons for low ratings of local transport (for total answers: n=80)
When asked for the reason for their low rating of the quality of transport around the lake,
most visitors found the local transport to be too expensive. Additionally, parking options were
perceived to be insufficient by one out of three visitors. Note that this is a multiple response
item and that the percentages add up to over 100 percent.

Reason for low rating of public

%

transport
Insufficient transport modes on offer

4.4

Insufficient information public transport

11.1

Insufficient/bad connections

17.8

Bad road conditions around the lake

13.3

Bad signposting around lake

4.4

Unfriendly transport staff

17.8

Bad value for money

40.0

Insufficient access for the disabled

4.4

Insufficient parking

31.1

Other

33.3

Total

177.8

Accommodation (n=325)
Almost one third of the respondents spent the night in a hotel, motel or guesthouse. About
thirteen percent of visitors used an apartment, holiday home or country house. Campsite
accommodations were used in several forms. Eleven percent of visitors used a cabin at a
campsite, while seven percent of visitors spent the night in a caravan or campervan, and
another seven percent of visitors slept in a tent. Pensions and bed-and-breakfast
accommodated ten percent of the respondents.

When asked to rate the importance of a number of factors that might have influenced their
choice of accommodation, both price (34%) and recommendations from others (34%) were

considered very important. For 35% of the respondents, their impression from a previous visit
was not applicable, indicating that this was their first visit to the Lake Constance area. For 44
percent of the visitors, having an eco-label or green certificate was not an important factor for
choosing a holiday accommodation.

Respondents were asked which environmental protection measures they noticed during their
stay at the lake area. The type of protection noticed most often was the recycling/separated
waste collection. However, water-saving devices were also noted by 70 percent of the
visitors. Other frequently noticed measures were energy-saving light bulbs (57%),
informational material about environmental protection (52%) and towel washing policies
(56%). Note that this is a multiple response item and that the percentages add up to over 100
percent.

Activities and routes
Respondents were asked to rate the access, quality and signposting of walking and cycling
routes around the lake area. The route access (n=311) around the like area was highly
valued. Over 80 percent of visitors reported good to excellent perceptions of the route
access. None of the visitors found the route access to be poor. Likewise, the quality of the
walking and cycling routes (n=306) was considered good to excellent by about the same
percentage. Only one visitor reported poor route quality. The route signposting (n=305) was
also deemed of excellent quality by the majority of the visitors. Only three percent of visitors
found the signposting to be poor.

The following graph shows the most frequent activities of the visitors. Walking in the nature
around Lake Constance was mentioned by 75 percent of the respondents. Other popular
activities were shopping (68%) and eating at a restaurant (72%). Note that this is a multiple
response item and that the percentages add up to greater than 100 percent.

Daily spending
Respondents were asked to provide their expenditures on a number of items. On average,
visitors spent €132,40 per day when visiting Lake Constance. Note that the total expenditure
was asked separately and this does not match with the sum of the expenditures of all of the
categories. Additionally, some respondents only filled in the total expenditure and not their
expenditures per category. Accommodation was the most expensive cost factor for visitors of
Lake Constance. They spent on average €53,10 per day on accommodation costs.

Additionally, €32,07 was spent daily on food and beverages, while transport cost the visitors
€22,92 per day on average.

Visitor satisfaction
Respondents were asked to rate a number of aspects pertaining to destination’s quality,
environment and culture. The first table provides the results for the environmental aspects.
Approximately 77 percent of the respondents found the water quality of the lake to be good.
Additionally, three out of four respondents agreed that natural sites were accessible. About
seven percent was bothered by noise, while 83 percent did not agree with this statement.
Even less (87%) respondents were bothered by garbage. Moreover, over 80 percent of the
visitors agreed with the statement that the environmental quality was good, while almost 94
percent found the landscape around the lake to be interesting.

Respondents agreed with most of the statements concerning the quality aspects of the
destination. However, approximately 26 percent of the visitors disagreed with the statement ‘I
received good value for money’. The overall experience at the lake was enjoyed by over 93
percent of the sample.

The assessment of visitor satisfaction pertaining to cultural aspects included statements
about the quality of cultural sites around the lake area. Approximately 25 percent of the
visitors agreed with the statement that lake areas are more interesting than other areas.
While 46 percent of the respondents had a good experience involving the local culture, this
was found not to apply to almost the same number of respondents (43%). Another aspect of
the cultural offerings pertained to the food and local cuisine. Over 90 percent enjoyed the
local cuisine, and 84 percent found the food available in the lake area to be good.

Visitor profile
The sample (n=342) consisted of 156 male and 169 female respondents, while 17 visitors did
not fill in their gender. The household income was between €20.000 and €29.999 for 24,2
percent of the respondents, between €30.000 and €39.999 for 19,6 percent of the
respondents and between €40.000 and €49.999 for 14,6 percent of the respondents that
filled out the survey. Lower percentages were found for both higher and lower incomes. The
average age of the respondents was 45 years old. Most respondents were between 31 to 40
years old (25,5%) or between 41 to 50 years old (24,8%).

Lake management data
At each lake, data were gathered by the lake management. For Lake Constance, the data
listed below were provided (some of the data were processed to meet the required formats
for the SIA). In total, 33 of the 47 required items (70,2%) were obtained.
Item

Value

Unit

Official name of the area

Bodenseekreis

-

Name of legal entities that encompass

Landratsamt Bodenseekreis (District Public

-

area

Authority) with 23 cities and municipalities

Total population within the legal entities

207700

Organisation responsible for these data

Bodensee-Stiftung

No.
(Lake

Constance

-

Foundation)
Country

Germany, State of Baden-Württemberg

-

Total employment (nr of jobs)

76295

No.

Total employment (full time equivalents)

66300

fte

Total GDP

3929534700

€

Total population growth within the legal

0,01461

%/yr

#N/A

%/yr

0,00396

%/yr

entities
Total employment growth (nr of jobs)
Total

employment

equivalents)

growth

(full

time

Total GDP growth

0,0101

%/yr

No. of bird species

362

No.

No. of fish species

45

No.

No. of plant species

650

No.

No. of red list species

97

No.

Organic agricultural land/Total agricultural

#N/A

%

Noise levels

#N/A

hectares

Water consumption

122

l/inhabitant

Recycling

0,65

%

Tourism waste production ratio

#N/A

ratio

Renewable energy use

0,09

%

Energy saving

#N/A

%

Annual tourist guest-nights domestic

3610400

No./yr

Annual tourist guest-nights international

507400

No./yr

Growth of number of visitors

0,042

%/yr

Infrastructure

11281644

No.

Growth of number of beds

-0,0338

%/yr

Labeled accommodation enterprises

#N/A

No.

Labeled accommodation capacity

#N/A

No. beds

Tourist flow seasonality

2,04

-

Distance to the nearest local bus stop

0,5

km

Distance to the nearest intercity railway

24

km

106

km

Distance to the nearest Higway entry

20

km

Distance to the nearest international

10

km

Total volume of car transport

#N/A

pkm

Total volume of freight road transport

#N/A

tkm

Growth of car transport

#N/A

pkm

Growth of freight road transport

#N/A

tkm

Annual tourist revenues

545200696

€/yr

Tourism's contribution to GDP

0,1387

% share

Tourism sector employment (nr of jobs)

30000

No.

Tourism sector employment (full time

#N/A

fte

Employment seasonality

#N/A

%

Recreation space

#N/A

hectares

land

station
Distance to the nearest international
ralway station

airport

equivalents)

Accessibility for less abled visitors

#N/A

%

GIS data
Administrative region: Bodenseekreis

Land cover

Land cover 2000
Land cover
Urban

Land cover 2006
Size (ha)

Size (ha)

Change

2000

2006

(ha)

5128

5243

115

539

640

101

Arable land

9742

9744

2

Permanent crops

6206

6199

-7

Pastures

5408

4840

-568

Heterogeneous agricultural areas

20511

20908

397

Forests and semi-natural areas

18469

18464

-5

308

308

0

Water

16654

16654

0

Other

255

220

-35

Industrial and commercial

Wetlands

The figures and table above provide an overview of the land cover around Lake Constance.
Most land is used for heterogeneous agricultural purposes, as forests or as semi-natural

areas. There was not much land-use between 2000 and 2006. Almost 600 ha of pastures
have been utilised for other purposes, mostly for heterogeneous agricultural activities.
Protected areas (Natura 2000)
Total protected areas: 6788 ha

Biodiversity (Art 17 Habitats Distribution, Art 17 Species Distribution)
Average number of habitats: 20
Average number of species: 44

Air quality
Type (µg/m³)
PM10 36th - maximum daily average
Ozone concentration - combined rural and urban

2004 (µg/m³)

2005 (µg/m³)

Change (µg/m³)

33.00

32.90

-0.10

6524.00

6246.00

-622.00

12.72

11.80

-0.92

highest daily concentration
NOx concentration

SIA overview
The figure below depicts the results from the SIA. Lake Constance is relatively strong in
terms of its economic and social aspects of sustainability, but its ecological dimension suffers
from a relatively low share of protected areas. There are few opportunities for developing
sustainable tourism, and there is a relatively high dependence on high-carbon emission
tourism because of international visitors who travel over longer distances.

Lake Peipsi
This section provides an overview of the visitor survey results for Lake Peipsi. A total of 94
visitors filled out the survey. Not all of them responded to each item; therefore, the responses
are also given per item.

Trip purpose (n= 94)
Most visitors at lake Peipsi were
visiting for a holiday trip (35%).
Likewise, 26 percent of the
respondents were at the lake
area for business purposes.
Next,

23

percent

of

the

respondents visited the lake for
a day excursion.

Main mode of transport (n=92)
Most of the visitors travelled to the
lake using their own car. Fourteen
percent of the visitors said to be
travelling by plane, and six percent
by tourbus.

Source of awareness
Almost

55

percent

of

the

respondents has visited the lake

area before and know about the lake due to this previous visit. Next, 28 percent said to have
had a recommendation from friends, while 19 percent has used the internet as a source of
information about lake Peipsi. Note: the total percentage is >100% (multiple response item).

Group composition (n=94)
Around 32 percent of the visitors
said to be travelling with their
family.

Additionally,

23

percent

traveled with their friends, while
another sixteen percent traveled
with family and friends.

Transport around the lake (n=116 )
Several modes of transport were used to travel around the lake area. The visitors most often
used their own car (71%). About 28 percent of the respondents said to walk around the lake
area. Note: the total percentage is >100% (multiple response item).

Quality of transport at destination (n=91)
About 81 percent of the visitors found the
Rating

n

%

Excellent

36

39,6

Good

38

41,8

Fair

7

7,7

Poor

1

1,1

No opinion

9

9,9

91

100.0

Total

quality of the transport around the lake to
be good to excellent.

Reasons for low rating transport at destination
When asked for the reason for their low rating of the quality of transport around the lake,
answers were diverse.
%

Reason for low rating of public
transport

insufficient transport modes on offer

14,3%

Insufficient

28,6%

information

public

Transport
Insufficient/bad connections

28,6%

Bad road conditions around the lake

14,3%

Bad signposting around lake

14,3%

Insufficient access for the disabled

14,3%

Insufficient parking

28,6%

Other

28,6%

Total

171,4%

Accommodation (n=87)
About 32 percent of the visitors said to be sleeping in a hotel, motel or guesthouse. Another
18 percent finds accommodation in pensions or B&B’s, while about 15 percent of the
respondents stated to be staying with friends, relatives or in a private home.

When asked to rate the importance of a number of factors that might have influenced their
choice of accommodation, price appeared to be an important factor. An ecolabel or green
certificate was not so much an influencing factor. On the other hand, impressions from
previous visits and recommendations from other were found as important or very important
factors that influence accommodation choice.

Around lake Peipse 140 times a type of environmentally-friendly protection was noticed by
the visitors. Most noticed were towel washing policies (61%), followed by recycling measures
(49%).

Activities and routes
Respondents were asked to rate the access (n=80), quality (n=82) and signposting (n=79) of
walking and cycling routes around the lake area. Almost half of the respondents found the
route access to be good to excellent. Also, 28 percent found the route quality good, while 12
percent rated the route quality as excellent. Route signposting was rated as good by 20
percent of the respondents, but was rated as poor by 17 percent.

The following graph shows the most frequent activities done by the sample. About 79 percent
of the visitors said to have been walking along Lake Peipsi. Also, swimming (53%) and
visiting a beach (52%) were popular activities among the respondents. About 32 percent said
to have been dining in a local restaurant. Note: the total percentage is >100% (multiple
response

item).

Daily spending
Respondents were asked to provide their expenditures on a number of items. On average,
visitors spent €71,98 per day when visiting Lake Peipsi. Note that the total expenditure was
asked separately and this does not match with the sum of expenditures of all of the
categories. Also, some respondents only filled in total expenditure and not expenditure per
category.

Visitor satisfaction
Respondents were asked to rate a number of aspects pertaining to destination quality,
environment and culture. The first table provides the results for environmental aspects.
Approximately 75 percent of the respondents found the landscape around the lake to be
interesting. Also, 75 percent perceived the state of the environment to be good. Most visitors
said not to be bothered by garbage or noise around Lake Peipsi. Approximately 51 percent of
the visitors found the water quality of the lake to be good. However, 15 percent of the
respondents disagreed with that statement.

Respondents agreed with most quality aspects. About 82 percent of the visitors said to have
enjoyed their overall experience at the lake. Of the respondents, 94 percent would visit the
lake again, while 88 percent would recommend the lake are to their friends.

The assessment of visitor satisfaction pertaining to cultural aspects included statements
about quality of cultural sites around the lake area. About 68 percent perceived quality of the
food to be good, while 53 percent said to have had good opportunities to enjoy the local
cuisine.

Visitor profile
The sample (n=94) consisted of 34 male and 45 female respondents. Fifteen respondents
did not report gender details. The household income was between €10.000 and 19.999 for
over 40 percent of the visitors. For about 26 percent of the visitors household income was
lower than €9.999. Average age of the sample was 40 years old. Most respondents were
between 31 and 40 years old (43,6%).

Lake management data
At each lake, data were gathered by the lake management. For Lake Peipsi the following
data were provided (some of the data were processed to the required formats for the SIA). In
total 21 of the 47 items have been found (44,7%).
Item

Value

Official name of the area

Lake

Unit
Peipsi,

Chudskoe

(in

-

Name of the legal entities that encompass

Lake Peipsi is a transboundary

-

the area

resource

Russian)

Total population within the legal entities

31000

Organisation responsible for these data

Peipsi Center for Transboundary

No.
-

Cooperation
Country

Estonia, Russia

-

Total employment (nr of jobs)

#N/B

No.

Total employment (full time equivalents)

#N/B

fte

Total GDP

€430.125.000

Total population growth within the legal

0,65%

€
%/yr

entities
Total employment growth (nr of jobs)
Total

employment

growth

(full

time

#N/B

%/yr

#N/B

%/yr

#N/B

%/yr

equivalents)
Total GDP growth
No. of bird species

232

No.

No. of fish species

38

No.

No. of plant species

66

No.

No. of red list species

#N/B

No.

Organic agricultural land/Total agricultural

#N/B

%

Noise levels

#N/B

hectares

Water consumption

#N/B

l/inhabitant

Recycling

#N/B

%

Tourism waste production ratio

#N/B

ratio

Renewable energy use

#N/B

%

Energy saving

#N/B

%

land

Annual tourist guest-nights domestic
Annual tourist guest-nights international

20000

No./yr

5000

No./yr

Growth of number of visitors

#N/B

%/yr

Infrastructure

#N/B

No.

Growth of number of beds

#N/B

Labeled accommodation enterprises

%/yr
40

No.

Labeled accommodation capacity

#N/B

No. beds

Tourist flow seasonality

#N/B

-

Distance to the nearest local bus stop
Distance to the nearest intercity railway

1

km

48

km

170

km

1

km

55

km

station
Distance to the nearest international ralway
station
Distance to the nearest Higway entry
Distance to the nearest international airport
Total volume of car transport

#N/B

pkm

Total volume of freight road transport

#N/B

tkm

Growth of car transport

#N/B

pkm

Growth of freight road transport

#N/B

tkm

Annual tourist revenues

€1.799.408

Tourism's contribution to GDP

0,4%

Tourism sector employment (nr of jobs)
Tourism

sector

employment

(full

time

€/yr
% share

#N/B

No.

#N/B

fte

equivalents)
Employment seasonality

10,0%

%

Recreation space

#N/B

hectares

Accessibility for less abled visitors

#N/B

%

GIS data
Administrative region: Alajoe, Alatskivi, Iisaku, Kallaste, Kasepaa, Lohusuu, Maksa, Meeksi,
Mikitamae, Mustvee, Pala, Palamuse, Peipsiaare, Rapina, Piirissaare, Saare, Tabivere,
Tudulinna, Varska, Vonnu, Vara (municipalities)
Land cover

Land cover 2000

Land cover
Urban

Land cover 2006

Size (ha) 2000

Size (ha) 2006

Change (ha)

2596

2666

70

405

405

0

40541

40667

126

94

94

0

Pastures

15934

15351

-583

Heterogeneous agricultural areas

41451

41315

-136

189086

189738

652

21243

21192

-51

Water

170034

169956

-78

Other

54

54

0

Industrial and commercial
Arable land
Permanent crops

Forests and semi-natural areas
Wetlands

The figures and table above provide an overview of land cover around Lake Peipsi. Most
land consists of forest and semi natural areas. Also, water and arable land are found for
large parts of the area. Not much change has occurred in land cover between 2000 and
2006.
Protected areas (Natura 2000)
Total protected areas: 105183 ha
Biodiversity (Art 17 Habitats Distribution, Art 17 Species Distribution)
Average number of habitats: 11
Average number of species: 22
Air quality
Type (µg/m³)
PM10 36th - maximum daily average
Ozone concentration - combined rural and urban

2004 (µg/m³)

2005 (µg/m³)

Change (µg/m³)

23.70

21.80

-1.9

2005.00

2463.50

-45.85

2.49

3.06

0.57

highest daily concentration
NOx concentration

SIA overview
The figure below depicts the SIA outcomes.

Lake Trasimeno
This section provides an overview of the visitor survey results for Lake Trasimeno. A total of
512 visitors filled out the survey. Not all of them responded to each item, therefore the
number of responses is also given per item.

Trip purpose (n=502)
Most

visitors

Trasimeno
holiday

at

were
trip

Additionally,

Lake
at

a

(82%).
twelve

percent said to be on a
day excursion.

Main mode of transport
(n=336)
Most of the visitors traveled
to the lake by tour bus (53%).
Another

eighteen

percent

traveled by their own car,
while fourteen percent made
the trip to the lake by plane.

Source of awareness
Approximately 25 percent became received information about the lake from a travel
book/guide. Also, about 20 percent of the respondents said to have become aware of the
lake via the internet, while 19 percent got to know the lake through a travel brochure. Note:
the total percentage is >100% (multiple response item).

Group composition (n=512)
About 40 percent of the tourists traveled with their partner. Next, about 16 percent of the
respondents traveled alone, while fifteen percent traveled with friends or with family.

Transport around the lake (n=710)
Respondents were also asked to indicate the types of transport used for travelling around the
lake area. About 56 percent said to be travelling around in a tour bus, while almost 30
percent of the respondents has used a ship/ferry. Note: the total percentage is >100%
(multiple response item).

Quality of transport at destination (n=488)
n

%

Visitors of Lake Trasimeno were positive about the

85



quality of transport around the lake. Around 64 percent

Good

245



found the transport to be good or excellent.

Fair

106



Poor

29



No opinion

23



488

100,0

Rating
Excellent

Total

Reasons for low rating local transport (for total answers: n=248)
Often mentioned reasons for low rating of local transport were bad signposting (45%),
insufficient transport modes (37%), insufficient parking (32%) and bad road conditions (32%).
Note that this is a multiple response item and that percentages add up to over 100 percent.

Reason for low rating

%

Insufficient transport modes on offer

36,6%

Insufficient information public transport

17,9%

Insufficient/bad connections

21,1%

Bad road conditions around the lake

30,9%

Bad signposting around lake

44,7%

Unfriendly transport staff

4,9%

Bad value for money

4,1%

Insufficient access for the disabled

5,7%

Insufficient parking

31,7%

Other

4,1%

Total

201,6%

Accommodation (n=476)
Almost two-third of the visitors said to be staying in a motel, hotel or guesthouse. About
twelve percent of the visitors used a caravan or campervan as accommodation.

When asked for the importance of a number of factors that might have influenced their
choice of accommodation, both price (51%) and recommendations from others (37%) were
considered very important. Ecolabels or green certificates were found to be important by 34
percent of the visitors and very important by 20 percent. Impressions from previous visits
appeared

to

be

of

less

importance.

Respondents were asked which environmental protection measures they noticed during their
stay at the lake area. The type of protection noticed most often was recycling/separate waste
collection (78%). Both towel washing policies and energy saving light bulbs were noticed by
57 percent. Note that this is a multiple response item and that percentages add up to over
100 percent.

Activities and routes
Respondents were asked to rate the access, quality and signposting of walking and cycling
routes around the lake area. The route access (n=399) was rated as good by 40 percent.
Likewise, route quality was rated as good by 36 percent of the respondents. The signposting
was rated as good by 28 percent of the visitors, as fair by 27 percent and as poor by 13
percent.

The following graph shows the most frequent activities of the visitors. Walking in the nature
around Lake Trasimeno was mentioned by 53 percent of the respondents. Other popular
activities were visiting cultural heritage sites (49%), eating a meal in a restaurant (44%) and
shopping (42%). Note: the total percentage is >100% (multiple response item).

Daily spending
Respondents were asked to provide their expenditures on a number of items. On average,
visitors spent €124,86 per day when visiting Lake Trasimeno. Note that the total expenditure
was asked separately and this does not match with the sum of their total expenditures of all
categories. Also, some respondents only filled in total expenditure and not expenditure per
category.

Visitor satisfaction
Respondents were asked to rate a number of aspects pertaining to destination’s quality,
environment and culture. The first table provides the results for environmental aspects. De
state of the natural environment was rated as good by 58 percent of the visitors.
Approximately 18 percent of them were bothered by garbage, while sixteen percent was
bothered by noise, while visiting Lake Trasimeno. Of the respondents, 40 percent found the
natural sites to be accessible. While 27 percent of the visitors found the water quality of the
lake to be good, 26 percent did not agree with this statement.

Respondents agreed with most of the statements concerning quality aspects. However,
approximately 18 percent of the visitors found the available information about natural areas,

local culture and cultural heritage to be insufficient. The overall experience at the lake was
enjoyed by 78 percent of the sample.

The assessment of visitor satisfaction pertaining to cultural aspects included statements
about quality of cultural sites around the lake area. About 73 percent of the visitors had good
opportunities to enjoy the local culture. About 48 percent of the respondents found the
cultural sites to be well maintained.

Visitor profile
The sample (n=512) consisted of 222 male and 253 female respondents, while 37 visitors did
not fill in their gender. The household income was €9.999 or lower for 35 percent of the
respondents, between €10.000 and €19.999 for 16 percent of the respondents and between
€20.000 and €29.999 for 22 percent of them. Average age of the sample was 53. Most
respondents were between 61 and 70 years old.

Lake management data
At each lake, data were gathered by the lake management. For Lake Trasimeno the
following data were provided (some of the data were processed to the required formats for
the SIA). In total of the 47 required items were obtained.

Item

Value

Unit

Official name of the area

Lago Trasimeno -

-

Name of the legal entities that encompass

Comunità Montana, Associazione dei

-

the area

Comuni "Trasimeno-Medio Tevere" 8
Comuni (Magione, Passignano,
Castiglione del Lago, Tuoro, Panicale,
Paciano, Piegaro e Città della Pieve

Total population within the legal entities

58187

No.

Organisation responsible for these data

ISTAT - Istituto nazionale di statistica

-

Country

Italy

-

Total employment (nr of jobs)

19956

No.

Total employment (full time equivalents)

18459

fte

Total GDP

€1.419.762.800

Total population growth within the legal

1,17%

€
%/yr

entities
Total employment growth (nr of jobs)

#N/B

%/yr

Total employment growth (full time

#N/B

%/yr

equivalents)
Total GDP growth

0,70%

%/yr

No. of bird species

209

No.

No. of fish species

19

No.

No. of plant species

221

No.

No. of red list species

130

No.

Organic agricultural land/Total agricultural

3,0%

%

land
Noise levels

#N/B

Water consumption

293,21

Recycling
Tourism waste production ratio
Renewable energy use

hectares
0,35

#N/B

l/inhabitant
%
ratio

0,04

%

Energy saving

#N/B

Annual tourist guest-nights domestic
Annual tourist guest-nights international
Growth of number of visitors

187240

No./yr

1076628

No./yr

4,00%

Infrastructure

6563065

Growth of number of beds

0,55%

Labeled accommodation enterprises
Labeled accommodation capacity

%

38
#N/B

Tourist flow seasonality
Distance to the nearest intercity railway

No.
%/yr
No.
No. beds

26,14

Distance to the nearest local bus stop

%/yr

-

0,5

km

11,2

km

96

km

0,5

km

55,4

km

station
Distance to the nearest international railway
station
Distance to the nearest Highway entry
Distance to the nearest international airport
Total volume of car transport

#N/B

pkm

Total volume of freight road transport

#N/B

tkm

Growth of car transport

#N/B

pkm

Growth of freight road transport

#N/B

tkm

Annual tourist revenues

€157.812.396

Tourism's contribution to GDP

11,1%

€/yr
% share

Tourism sector employment (nr of jobs)

#N/B

No.

Tourism sector employment (full time

#N/B

fte

#N/B

%

equivalents)
Employment seasonality
Recreation space
Accessibility for less abled visitors

73,9
20,3%

hectares
%

GIS data
Administrative region: Tuoro sul Trasimeno, Passignano sul Trasimeno, Magione, Panicale,
Castiglione del Lago, Paciano, Citta della Preve, Pregaro (municipalities)
Land cover

Land cover 2000
Land cover
Urban

Land cover 2006
Size (ha) 2000

Size (ha) 2006

Change (ha)

1630

1688

58

343

486

143

25047

26502

1455

Permanent crops

4770

5154

384

Pastures

1814

195

-1619

Heterogeneous agricultural areas

9992

9475

-517

20987

21169

182

557

492

-65

Water

12165

12225

60

Other

161

80

-81

Industrial and commercial
Arable land

Forests and semi-natural areas
Wetlands

The figures and table above provide an overview of land cover around Lake Trasimeno. Most
land consists of arable land and forests and semi-natural areas. Between 2000 and 2006,
much of the pastures have disappeared, while the amount of arable land has increased.
Protected areas (Natura 2000)
Total protected areas: 21756 ha

Biodiversity (Art 17 Habitats Distribution, Art 17 Species Distribution)
Average number of habitats: 7
Average number of species: 22

Air quality
Type (µg/m³)
PM10 36th - maximum daily average
Ozone concentration - combined rural and urban

2004 (µg/m³)

2005 (µg/m³)

Change (µg/m³)

37.00

30.00

-7.00

21171.00

20979.00

-192.00

44.29

31.79

-12.5

highest daily concentration
NOx concentration

SIA overview
The figure below depicts the SIA outcomes.

Lake Võrtsjärv
This section provides an overview of the visitor survey results of lake Võrtsjärv. A total of 125
visitors have filled out the survey. Not all of them responded to each item, therefore response
is also given per item.

Trip purpose (n= 122)
Most visitors came to the lake area for
holiday purposes. Likewise, 26 percent of
the respondents said to be visiting in the
context of a day excursion. Thirteen
percent was visiting friends or relatives,
while ten percent of the visitors was on a
business trip.





















Main mode of transport (n=121)
Most

visitors

travelled

with their own car to the
lake area (85%). Five
percent came by tour
bus, while six percent of
the visitors said to be
travelling by bicycle.

Source of awareness
Approximately 72 percent of the respondents has been in the lake are before. In addition,
over 30 percent of the visitors was recommended by friends about the lake. Also, over 26
percent of the visitors became aware of the lake via the internet, while almost 15 percent of
the respondents said to have received information about the lake via local tourist information.

Group composition (n=125)
Visitors of the lake area traveled to the lake in a diverse group composition. About 29 percent
of the visitors did so in the company of their family, while eighteen percent traveled with
friends. Another 24 percent said
to be travelling with both friends
and family. Next, seventeen
percent of the visitors said to be
visiting the lake area with their
partner, while seven percent
traveled alone.

Transport around the lake (n=197)
Several modes of transport were used to travel around in the lake area. Almost three out of
four visitors said to be traveling around the lake area by car. Also, over half over the
respondents walked around the lake area. Note: the total percentage is >100% (multiple
response item).

Quality of transport at destination (n=302)
n

%

About 75 percent of the visitors of the lake

Excellent

41

34,5

area perceived the quality of local transport

Good

48

40,3

to be good or excellent.

Fair

18

15,1

Poor

2

1,7

10

8,4

119

100,0

Rating

No opinion
Total

Reasons for low rating transport at destination
When asked for the reason for their low rating of the quality of transport around the lake,
answers were diverse. Bad road conditions were mentioned most often, followed by a
perceived insufficiency of transport modes. Note that this is a multiple response item and that
percentages add up to over 100 percent.

Reason for low rating

%

Insufficient transport modes on offer

40,0%

Insufficient information public transport

13,3%

Insufficient/bad connections
Bad road conditions around the lake
Unfriendly transport staff
Insufficient access for the disabled
Insufficient parking

6,7%
46,7%
6,7%
13,3%
6,7%

Other

20,0%

Total

153,3%

Accommodation (n=103)
About 33 percent of the visitors said to be staying in a private home or with friends/relatives,
while in the lake area. Another 20 percent of the visitors stayed in a tent, while about 16
percent said to sleep in an apartment, holiday home or country house.

When asked to rate the importance of a number of factors that might have influenced their
choice of accommodation, price appeared to be an important factor. About 71 percent of the
visitors (n=96) found price important to very important. Moreover, impressions from previous
visits was found important to very important by more than 71 percent. Star rating was
considered to be a less important factor; thirteen percent said this was important, while about
70 percent said this factor was not important (at all).

Around the lake area 218 times a type of environmentally-friendly protection was noticed by
the visitors. Most often noticed was recycling/separating waste collection (71%), followed by
a prohibition of cars around the accommodation premises (49%). Note: the total percentage
is >100% (multiple response item).

Activities and routes
Respondents were asked to rate the access (n=100), quality (n=99) and signposting (n=100)
of walking and cycling routes around the lake area. About 70 percent of the visitors stated
that the route access around the lake was good to excellent. Next, about 52 percent found
the quality of the routes good to excellent, 23 percent said they were of fair quality, while
seven percent said they were of poor quality. The route signposting were perceived to be
excellent by fourteen percent and good by 33 percent of the respondents.

The following graph shows the most frequent activities done by the sample. Walking (78%)
and swimming (75%) were the most popular activities, followed by visiting a beach (54%).
Cultural activities such as visiting a museum or shopping were mentioned by 35 percent and
24 percent, resepectively. Note: the total percentage is >100% (multiple response item).

Daily spending
Respondents were asked to provide their expenditures on a number of items. On average,
visitors spent €52,78 per day when visiting the lake area. Note that the total expenditure was
asked separately and this does not match with the sum of total expenditures of all categories.
Also, some respondents only filled in their total expenditures and not expenditure per
category.

Visitor satisfaction
Respondents were asked to rate a number of aspects pertaining to destination’s quality,
environment and culture. The first table provides the results for the environmental aspects.
About 72 percent of the respondents found the area around the lake to be interesting. Also,
89 percent of the visitors agreed with the statement that the natural environment was good.
Thirteen percent of the visitors was bother by garbage, while seven percent was bothered by
noise. In total 68 percent of the respondents found the water quality of the lake to be good.

Respondents agreed with most of the statements concerning quality aspects. About 93
percent of the visitors said to have enjoyed their overall experience at the lake. Also, 88
percent said to feel safe and secure during their stay. Next, 95 percent would visit the lake

region again, while 95 percent of the visitors would recommend the lake to their friends.

Visitor satisfaction pertaining to the cultural aspects included statements about quality of
cultural sites around the lake area. Food quality was perceived as good by 57 percent of the
visitors. While sixteen percent of the respondents said not to have had good opportunities to
enjoy the local cuisine, 45 percent did say to have had those opportunities. About 55 percent
of the visitors found that cultural sites around the lake area were well maintained.

Visitor profile
The sample (n=125) consisted of 35 male and 58 female respondents. Another 32
respondents did not report their gender. The household income was between €10.000 and
€19.999 for 42,9 percent of the respondents. Likewise, the majority of the respondents had
an income lower than €29.999. Lower percentages were found for higher incomes. Average
age of the sample was 36 years (n=92). Most respondents were between 21 and 30 years
old (39,2%). About 25 percent of the respondents was between 31 and 40 years old.

Lake management data
At each lake data were gathered by the lake management. For Lake Balaton the following
data were provided (some of the data were processed to the required formats for the SIA). In
total 23 of the 47 items have been found (48,9%).
Data

Value

Unit

Official name of the area

Lake Võrtsjärv area, Estonia

-

Name of the legal entities that encompass

7 municipalities: Rannu, Rõngu, Puka,

-

the area

Põdrala, Tarvastu, Viiratsi, Kolga-Jaani

Total population within the legal entities

16832

No.

Organisation responsible for these data

Lake Võrtsjärv Foundation

-

Country

Estonia

-

Total employment (nr of jobs)

#N/B

No.

Total employment (full time equivalents)

#N/B

fte

Total GDP

€139.705.600

€

Total population growth within the legal

-10,00%

%/yr

#N/B

%/yr

#N/B

%/yr

Total GDP growth

2,65%

%/yr

No. of bird species

214

No.

No. of fish species

31

No.

No. of plant species

600

No.

No. of red list species

7

No.

Organic agricultural land/Total agricultural

#N/B

%

Noise levels

#N/B

hectares

Water consumption

#N/B

l/inhabitant

Recycling

#N/B

%

Tourism waste production ratio

#N/B

ratio

Renewable energy use

#N/B

%

Energy saving

#N/B

%

Annual tourist guest-nights domestic

14000

No./yr

Annual tourist guest-nights international

200

No./yr

Growth of number of visitors

10,24%

%/yr

entities
Total employment growth (nr of jobs)
Total

employment

growth

(full

time

equivalents)

land

Infrastructure

#N/B

No.

Growth of number of beds

#N/B

%/yr

Labeled accommodation enterprises

5

No.

Labeled accommodation capacity

100

No. beds

Tourist flow seasonality

26,5

-

Distance to the nearest local bus stop

0,5

km

Distance to the nearest intercity railway

35

km

100

km

Distance to the nearest Higway entry

95

km

Distance to the nearest international airport

100

km

Total volume of car transport

#N/B

pkm

Total volume of freight road transport

#N/B

tkm

Growth of car transport

#N/B

pkm

Growth of freight road transport

#N/B

tkm

Annual tourist revenues

€749.514

€/yr

Tourism's contribution to GDP

0,5%

% share

Tourism sector employment (nr of jobs)

100

No.

50

fte

Employment seasonality

50,0%

%

Recreation space

27,5

hectares

Accessibility for less abled visitors

2,0%

%

station
Distance to the nearest international ralway
station

Tourism

sector

employment

(full

time

equivalents)

GIS data
Administrative region: Kolga-Jaani, Rannu, Rongu, Puka, Podrala, Tarvastu, Viiratsi
(municipalities)
Land cover

Land cover 2000
Land cover

Land cover 2006
Size (ha) 2000

Size (ha) 2006

Change (ha)

Urban

879

889

10

Industrial and commercial

245

245

0

30695

30890

195

464

403

-61

Pastures

12983

12654

-329

Heterogeneous agricultural areas

27266

27136

-130

Forests and semi-natural areas

81378

81713

335

5482

5462

-20

Water

26349

26349

0

Other

58

58

0

Arable land
Permanent crops

Wetlands

The figures and table above provide an overview of land cover around Lake The figures and
table above provide an overview of land cover around Lake Võrtsjärv. Most land around the
lake is forests and semi-natural areas, followed by arable land. Other large parts consist of

heterogeneous agricultural areas and water. Little changes have occurred in land use
between 2000 and 2006.
Protected areas (Natura 2000)
Total protected areas: 45131 ha
Biodiversity (Art 17 Habitats Distribution, Art 17 Species Distribution)
Average number of habitats: 10
Average number of species: 17
Air quality
Type (µg/m³)
PM10 36th - maximum daily average
Ozone concentration - combined rural and urban

2004 (µg/m³)

2005 (µg/m³)

Change (µg/m³)

23.70

21.80

-1.9

2005.00

2463.50

-45.85

2.36

2.25

-0.11

highest daily concentration
NOx concentration

SIA overview
The figure below depicts the results from the SIA outcomes. Lake Võrtsjärv scores relatively
high on the ecology aspects of sustainability. Of the social aspects, total social pressure and
population density stand out positively, while population growth appears to be a pressure.
Public transport also seems to be a point of attention, while tourism visitors growth and
tourist attraction are positive aspect of economic sustainability.

Milicz Ponds
This section provides an overview of the visitor survey results of Milicz Ponds. A total of 70
visitors filled out the survey. Not all of them responded to each item; therefore, the number of
responses is also given per item.

Trip purpose (n=69)
Most visitors were at Milicz Ponds
for a day excursion. Also, eleven
percent of the visitors were at the
lake for a holiday trip, while another
eleven percent said to be in the lake
area for business purposes. Nine
percent of the respondents were at
Milicz Ponds for a sport related
purpose.

Main mode of transport (n=69)
Most of the visitors travelled to the
lake

using

their

Furthermore,

about

own

car.

nineteen

percent travelled by tour bus. Ten
percent said to be travelling to the
lake

area

transport.

by

train

or

public

Source of awareness
About 48 percent of the visitors became aware of the lake because of recommendations by
friends. Also, nineteen percent used the internet as main source of information, while
seventeen percent of the respondents has been to the lake area before. Note: the total
percentage is >100% (multiple response item).

Group composition (n=70)
About 26 percent of the visitors travelled with friends, while sixteen percent travelled with
family and friends. Another fourteen percent was at the lake area with family, while about ten
percent said to be visiting with
their partner. Eight percent of
the

visitors

themselves.

travelled

by

Transport around the lake (n=93)
The respondents were also asked for types of transport used for travelling around in the lake
area. About 39 percent said to be travelling around by car. Also, about 30 percent has
travelled by tour bus, while 29 percent mentioned that they have been walking in the lake
area. Note: the total percentage is >100% (multiple response item).

Quality of transport at destination (n=319)
n

%

Visitors at Milicz Pondz were happy with the local

Excellent

18

26,1

transport: About 67 percent rated the local transport as

Good

28

40,6

good or excellent. In addition, about seventeen percent

Fair

9

13

Poor

2

2,9

No opinion

12

17,4

Total

69

100,0

Rating

did not have an opinion about transport quality.

Reasons for low rating local transport (for total answers: n=19)
When asked for the reason for their low rating of the quality of transport around the lake, the
reason most often mentioned appeared to be the insufficient transport modes that were on
offer around the lake.

Reason for low rating

%

Insufficient transport modes on offer

45,5%

Insufficient information public transport

27,3%

Insufficient/bad connections

27,3%

Bad road conditions around the lake

27,3%

Bad value for money
Insufficient access for the disabled

9,1%
18,2%

Insufficient parking

9,1%

Other

9,1%

Total

172,7%

Accommodation (n=69)
About 25 percent of the respondents said to be staying on a farm or in agrotourism
accommodation. Another sixteen percent was staying in a hotel, motel or guesthouse, while
thirteen percent of the respondents stayed in a private home, or with friends or relatives.

When asked to rate the importance of a number of factors that might have influenced their
choice of accommodation, both price (23%) and recommendations from others (26%) were
claimed to be very important. Additionally, impressions from previous visits were very
important for 23 percent of the visitors. Star rating and ecolabels or green certificates
appeared to be of less importance for accommodation choices.

Respondents were asked which environmental protection measures they noticed during their
stay at the lake area. The type of protection noticed most often was recycling/separated
waste collection (82%). Also, about 68 percent noticed energy-saving light bulbs, while 43
percent mentioned noise regulations, but also information about environmental behaviour.
Note that this is a multiple response item and that percentages add up to over 100 percent.

Activities and routes
Respondents were asked to rate the access, quality and signposting of walking and cycling
routes around the lake area. The route access (n=67) was rated as good by 42 percent and
excellent by fifteen percent. The route quality was perceived as good by 33 percent and as
fair by 34 percent. Likewise, the route signposting was rated as good by 31 percent, fair by
28 percent and excellent by five percent of the visitors.

The following graph shows the most frequent activities of the visitors. Walking appeared to
be a popular activity, undertaken by 68 percent of the respondents. Also, cycle tours were
done by almost half of the visitors. Note: the total percentage is >100% (multiple response
item).

Daily spending
Respondents were asked to provide their expenditures on a number of items. On average,
visitors spent €42,72 per day when visiting Milicz Ponds. Note that total expenditure was
asked separately and this does not match with the sum of their total expenditures of all
categories. Also, some respondents only filled in total expenditure and not expenditure per
category.

Visitor satisfaction
Respondents were asked to rate a number of aspects pertaining to destination quality,
environment and culture. The first table provides the results for environmental aspects.
Approximately 38 percent found the natural environment to be good, while sixteen percent
disagreed with the item. About 21 percent of the visitors was bothered by garbage. Also, the
same percentage was bothered by noise. Next, 41 percent of the visitors found that natural
sites were accessible, while eleven percent found the water quality to be good.

Respondents agreed with most of the statements concerning the quality aspects of the
destination. About 69 percent said to have enjoyed their overall experience at the lake. Also,

71 percent would visit the lake area again, while 70 percent would recommend the lake area
to their friends.

Visitor satisfaction pertaining to the cultural aspects included statements about the quality of
cultural sites around the lake area. About 30 did not agree with the item ‘the quality of the
food was good’. On the other hand, 25 percent of the respondents agreed with the
statement. While six percent said to have had a good experience getting involved in local
culture, about 22 percent did state not to have done so.

Visitor profile
The sample (n=70) consisted of 32 male and 35 female respondents, while 3 visitors did not
fill in their gender. The household income (n=30) was €9.999 or lower for 70 percent of the
respondents and between €10.000 and €19.999 for 23 percent of the respondents. Average
age of the sample was 33 years old (n=57). Most visitors (34 percent) were between 21 and
30 years old.

Lake management data
At each lake data was gathered by the lake management. For Lake Constance the following
data were provided (some of the data were processed to the required formats for the SIA). In
total, of the 47 required items 17 (36,2%) have been obtained.
Data

Corrected Value

Unit

Official name of the area

Milicz Ponds

-

Name of the legal entities that encompass

Milicz, Cieszków, migród, Kronice,

-

the area

Twardogóra, Odolanów, Sonie, Przygodzice,
Milicki, Trzebnicki, Ostrowski, Olenicki,
Wrocławski, Kaliski

Total population within the legal entities

97935

No.

Organisation responsible for these data

SE. ETNA

-

Country

Poland

-

Total employment (nr of jobs)

14973,5218

Total employment (full time equivalents)

14352

Total GDP

1200927938

Total population growth within the legal

No.
fte
€

8%

%/yr

-2,5

%/yr

entities
Total employment growth (nr of jobs)
Total employment growth (full time

#N/B

%/yr

equivalents)
Total GDP growth

15,0%

%/yr

No. of bird species

279

No.

No. of fish species

35

No.

121

No.

No. of plant species
No. of red list species

#N/B

No.

Organic agricultural land/Total agricultural

#N/B

%

Noise levels

#N/B

hectares

Water consumption

#N/B

l/inhabitant

Recycling

#N/B

%

Tourism waste production ratio

#N/B

ratio

Renewable energy use

#N/B

%

Energy saving

#N/B

%

Annual tourist guest-nights domestic

#N/B

No./yr

Annual tourist guest-nights international

#N/B

No./yr

Growth of number of visitors

#N/B

%/yr

land

Infrastructure

#N/B

No.

Growth of number of beds

#N/B

%/yr

Labeled accommodation enterprises

#N/B

No.

Labeled accommodation capacity

#N/B

No. beds

Tourist flow seasonality

#N/B

-

Distance to the nearest local bus stop
Distance to the nearest intercity railway

3

km

75

km

75

km

75

km

220

km

station
Distance to the nearest international ralway
station
Distance to the nearest Higway entry
Distance to the nearest international airport
Total volume of car transport

#N/B

pkm

Total volume of freight road transport

#N/B

tkm

Growth of car transport

#N/B

pkm

Growth of freight road transport

#N/B

tkm

Annual tourist revenues

#N/B

€/yr

Tourism's contribution to GDP

#N/B

% share

Tourism sector employment (nr of jobs)

#N/B

No.

Tourism sector employment (full time

#N/B

fte

Employment seasonality

#N/B

%

Recreation space

#N/B

hectares

Accessibility for less abled visitors

#N/B

%

equivalents)

GIS data
Administrative region: Milicz (municipality)
Land cover

Land cover 2000
Land cover

Land cover 2006
Size (ha) 2000

Size (ha) 2006

Change
(ha)

Urban

1268

1477

209

25121

24916

-205

Pastures

6158

6031

-127

Heterogeneous agricultural areas

3448

3104

-344

29803

30140

337

160

161

1

Water

4411

4481

70

Other

0

59

59

Arable land

Forests and semi-natural areas
Wetlands

Most land around the lake consists of forests and semi-natural areas and arable land.
Between 2000 and 2006 not much has changed in terms of land purpose.

Protected areas (Natura 2000)
Total protected areas: 48221 ha

Biodiversity (Art 17 Habitats Distribution, Art 17 Species Distribution)
Average number of habitats: 6
Average number of species: 24

Air quality
Type (µg/m³)

2004 (µg/m³)

2005 (µg/m³)

30.00

39.00

9.00

6230.00

7409.90

1179.90

9.21

9.65

0.44

PM10 36th - maximum daily average
Ozone concentration - combined rural and urban

Change (µg/m³)

highest daily concentration
NOx concentration

SIA overview
The figure below depicts the results from the SIA.

Tablas de Daimiel
This section provides an overview of the visitor survey results of Tablas de Daimiel. A total of
103 visitors filled out the survey. Not all of respondents answered each item; therefore, the
number of responses is also given per item.

Trip purpose (n= 103)
Visitors to Tablas de Daimiel were
either on a holiday trip (45%) or
were on a day excursion (45%).
About six percent of visitors were
visiting friends or relatives, while
another two percent of visitors were
on a business trip.

Main mode of transport (n=103)
The majority of the visitors to the lake
area travelled in their own car. Very
few other modes of transport were
used to travel to Tablas de Daimiel.

Source of awareness
When asked how visitors became aware of the lake, approximately 46 percent responded
that it was recommended by friends. Additionally, 30 percent of visitors had visited the area
before. The Internet appeared was a source of information concerning the lake for 25 percent
of the respondents. Note that the total percentage is >100% because this is a multiple
response item.

Group composition (n= 103)
Visitors of Tablas de Daimiel travelled to the lake in a variety of group compositions.
Approximately 39 percent of respondents travelled with their family, while 35 percent of
respondents
Daimiel

visited

with

Tablas

their

de

partner.

Additionally, about nine percent of
respondents travelled to the lake
with

family

another

and

fourteen

friends,
percent

while
of

respondents visited with friends and
had no family.

Transport around the lake (n=124)
Several modes of transport were used to travel around the lake area. The most often
mention mode of transport was the car, while walking was also mentioned by 33 percent of
visitors. Note: the percentage is >100% because this is a multiple response item.

Quality of transport at the destination (n=302)
n

%

Approximately 80 percent of the visitors at

Excellent

25

29,8

Tablas de Daimiel rated the transport

Good

42

50,0

quality around the lake as good to

Fair

7

8,3

Poor

1

1,2

No opinion

9

10,7

84

100.0

Rating

Total

excellent.

Reasons for low rating transport at destination (n=12)
When asked for the reason for giving a low rating for the quality of transport around the lake,
the answers were diverse. Approximately 44 percent of respondents mentioned that there
were insufficient transport modes available The percentages add up to over 100 percent.

Reason for low rating

%

insufficient transport modes on offer

44,40%

insufficient information public transport

11,10%

insufficient/bad connections

22,20%

bad signposting around lake

22,20%

insufficient access for the disabled

11,10%

insufficient parking

11,10%

other

11,10%

Total

133,30%

Accommodation (n=93)
Almost half of the visitors stayed in a hotel, motel or guesthouse. Another 22 percent of
visitors stayed in a private home or with friends or relatives. In addition, eleven percent of
visitors stayed in an apartment, holiday home or country house.

When asked to rate the importance of a number of factors that might have influenced their
choice of accommodation, price appeared to be an important factor. In addition, impressions
from previous visits were ranked from important to very important for 54 percent of the
visitors. Less important factors in terms of their influence on the choice of accommodation
appeared to be the ecolabels, or green certificates, and star ratings of the accommodation.

Around Tablas de Daimiel, some type of environmentally-friendly protection measure was
noticed by the visitors in 247 instances. The most often noticed measures were recycling
measures and towel washing policies. Additionally, over half of the visitors mentioned
noticing water saving devices and energy-saving light bulbs.

Activities and routes
Respondents were asked to rate the access (n=81), quality (n=78) and signposting (n=78) of
the walking and cycling routes around the lake area. Approximately 58 percent of the visitors

stated that the route access around the lake was good, while another 31 percent said it was
excellent. Likewise, the quality of the routes in the lake area were perceived as good by 56
percent and excellent by 28 percent of the respondents. In addition, the route signposting
around Tablas de Daimiel was rated as good by 51 percent and as excellent by 30 percent of
the respondents.

The following graph presents the data for the most frequent activities performed by the
visitors. Walking in the countryside or nature was by far the most often mentioned activity
(90%). In addition, approximately 52 percent of the visitors visited nature reserves or natural
heritage sites, and almost 40 percent of the visitors went to a museum while at Tablas de
Daimiel. Note that this is a multiple response item and that the percentages add up to greater
than 100 percent.

Daily spending
Respondents were asked to provide their expenditures for a number of items. On average,
visitors spent €96,98 per day while visiting Tablas de Daimiel. Note that the total expenditure
was asked separately and did not match the sum of the expenditures for all of the categories.
Additionally, some respondents only filled in the total expenditure and not their expenditures
for each category.

Visitor satisfaction
Respondents were asked to rate a number of aspects pertaining to the destination’s quality,
environment and culture. The first table provides the results for the environmental aspects.
Approximately 94 percent of the visitors thought that the lake area had an interesting
landscape. Additionally, 80 percent of respondents reported that they found the state of the
natural environment to be good. Twelve percent of respondents was bothered by garbage,
while fifteen percent of respondents was bothered by noise during their stay at the lake.
Additionally, 68 percent of visitors considered the water quality of the lake to be good.

The respondents agreed with most of the statements concerning the aspects of the quality of
the destination. Approximately 92 percent of visitors enjoyed their overall experience at the

lake. The vast majority of visitors (96%) would recommend the lake area to their friends. In
addition, 90 percent of visitors said they would be willing to visit the lake again.

The statements regarding visitor satisfaction pertaining to the cultural offerings included
statements about the quality of cultural sites around the lake area. The quality of the food
was perceived as good by 77 percent of the respondents. In addition, 83 percent of
respondents enjoyed the local cuisine in the lake area. In response to statements about
cultural sites, 78 percent of respondents found those sites to be accessible, and 82 percent
of respondents found them to be well maintained.

Visitor profile
The visitor sample (n=103) consisted of 37 male and 64 female respondents. Two
respondents did not report their gender. The household income (n=42) was between €20.000
and €29.999 for 19,5 percent of the visitors and between €30.000 and €39.999 for a similar
proportion of the sample. The average age was 42 years old. However, most respondents
were either between 51-60 years old or between 21-30 years old.

Lake management data
For each lake, data were gathered by the lake management. For the Tablas de Daimiel, the
data collected are listed below (some of the data were processed to meet the required format
for the SIA). In total, 30 of the 47 items (63,8%) were obtained.
Item

Value

Unit

Official name of the area

Tablas de Daimiel

-

Name of the legal entities that encompass

see left

-

the area
Total population within the legal entities

18656

No.

Organisation responsible for these data

Consorcio Alto Guadiana

-

Country

Spain

-

Total employment (nr of jobs)

40,3

Total employment (full time equivalents)

38

Total GDP

227565888

No.
fte
€

1,07%

%/yr

Total employment growth (nr of jobs)

-6,66%

%/yr

Total employment growth (full time

-6,66%

%/yr

1,91%

%/yr

Total population growth within the legal
entities

equivalents)
Total GDP growth
No. of bird species

250

No.

No. of fish species

5

No.

300

No.

6

No.

No. of plant species
No. of red list species
Organic agricultural land/Total agricultural

#N/B

%

#N/B

hectares

land
Noise levels
Water consumption
Recycling
Tourism waste production ratio

55
#N/B

l/inhabitant
%

1,272727273

ratio

Renewable energy use

#N/B

%

Energy saving

#N/B

%

Annual tourist guest-nights domestic

#N/B

No./yr

Annual tourist guest-nights international

#N/B

No./yr

Growth of number of visitors
Infrastructure

8,90%
3

%/yr
No.

Growth of number of beds

2,83%

Labeled accommodation enterprises

3

%/yr
No.

Labeled accommodation capacity

137

No. beds

Tourist flow seasonality

21,1

-

Distance to the nearest local bus stop

22

km

Distance to the nearest intercity railway

23

km

39,3

km

Distance to the nearest Higway entry

13,7

km

Distance to the nearest international airport

191

km

station
Distance to the nearest international ralway
station

Total volume of car transport

#N/B

pkm

Total volume of freight road transport

#N/B

tkm

Growth of car transport

#N/B

pkm

Growth of freight road transport

#N/B

tkm

Annual tourist revenues

#N/B

€/yr

Tourism's contribution to GDP

#N/B

% share

Tourism sector employment (nr of jobs)

#N/B

No.

Tourism sector employment (full time

#N/B

fte

Employment seasonality

#N/B

%

Recreation space

#N/B

hectares

equivalents)

Accessibility for less abled visitors

61,0%

%

GIS data
Administrative region: Daimiel, Villarubia de los Ojos, Ossa de Montiel, Argamasilia de Alba,
Ruidera, Alhambra (municipalities)
Land cover

Land cover 2000
Land cover Tablas de Daimiel

Land cover 2006
Size (ha) 2000

Size (ha) 2006

Change (ha)

Urban

506

522

16

Industrial and commercial

153

326

173

Arable land

21455

21407

-48

Permanent crops

15980

16040

60

Heterogeneous agricultural areas

20946

20663

-283

Forests and semi-natural areas

8959

8960

1

Wetlands

3981

3980

-1

Water

55

56

1

Other

0

81

81

The figures and table above provide an overview of the land cover around the Tablas de
Daimiel. Most of the land area around the lake consists of arable land and heterogeneous

agricultural areas. Additionally, a large part of the land is used for growing permanent crops.
There were few changes in land use in the area between 2000 and 2006.
Protected areas (Natura 2000)
Protected areas Tablas de Damiel: 10437 ha
Biodiversity (Art 17 Habitats Distribution, Art 17 Species Distribution)
Average number of habitats Tablas de Damiel: 3
Average number of species Tablas de Damiel: 3
Air quality
Type (µg/m³)
PM10 36th - maximum daily average
Ozone concentration - combined rural and urban

2004 (µg/m³)

2005 (µg/m³)

Change (µg/m³)

31.00

29.00

-2.00

14348.00

10100.40

-4247.60

3.31

4.19

0.88

highest daily concentration
NOx concentration

SIA overview
The figure below depicts the results from the SIA. The factors that strongly influence the
social component of sustainability are the total social pressure and the population density.
The ability of the economic aspects to influence the sustainability of Tablas de Daimiel is
much poorer, especially due to low scores for the transport access, economic growth rate
and jobs per capita indices.

